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Survey responders 
by country

44% of Australian 
students listened 

to net radio.

55% of US 
students listened 

to net radio.

What is “Net Radio” ?
Radio-online is traditional radio 
adapted to a web platform. It is 
regulated (licensed) traditional radio 
broadcasters with existing audiences 
who have incorporated the Internet as 
an adjunct.

Net-only is radio that broadcasts 
exclusively on the internet. It can either 
use methods and techniques associated 
with traditional radio content (like 
news, current affairs, interviews and 
formatted music) or it can narrowcast 
non-formatted alternative music.

The survey examines the characteristics of a transnational 
youth net-radio audience and their associated values, 
attitudes, behavior and cultural practices.

Only college students in media departments were sampled. 
Females are over-represented in Bachelors of Arts degrees, 
of which only students seeking so were surveyed.

Reasons for Research
The goal is to see if the net-radio audience is the same in Australia and US.
A growing number of young people are disappointed with traditional radio, 
and it provided information about the ongoing consumption of new global 
communication technologies. It demonstrated that youths’ consumption of 
Internet-related facilities reflect the changing role of new media technologies 
in knowledge-based economies.
Traditional radio has always been under-researched– not just by academics 
but also by radio producers. The study aims to fill that void.

alteRNative Music

US net-radio users get their mainstream 
content like news and current affairs 
from traditional radio and log on to net-
only radio for alternative music. 

There is a growing disenchantment 
with traditional radio in both countries. 
Only 10% of respondents listened to 
traditional radio for alternative music.

Traditional radio fails to provide the 
alternative music that some youth 
audiences desire. 

The survey identifies a positive 
relationship between alternative music 
and net-only radio consumption.

Australian net-radio users are more 
dissatisfied with traditional radio as 
a source of alternative music than US 
net-radio users.

1. Those who 
only access radio 

online

The three 
types of net-
radio users:

2. Those who 
access both radio 

online and net-
only radio.

This accounts 
for 44% of 

responders.

3. Those who only 
access net-only 

radio.
This accounts 

for 33% of 
responders.

Regular users are 
those who access 
the Internet (and 

net-radio) for 
less than twenty 
hours per month.

Heavy users are 
those who access 
the Internet (and 

net-radio) for 
more than twenty 
hours per month.

Media Consumption
70% of US net-radio respondents and 30% of 
Australian net-radio respondents are heavy online 
users. (This may relate to the fact that Internet and 
broadband are cheaper and more prevalent in the 
United States than in Australia.)
The majority of net-radio users said television 
and newspapers are their best source of news. 
More radio online users than net-only radio users 
said this. Radio online users are still attuned to 
mainstream media.
US net-radio users were heavier users of 
traditional radio than AU users.
The majority of radio online users from culturally 
and linguistically diverse backgrounds tuned in 
during the evening (from 6 p.m. to 12 midnight), 
possibly for the early morning news (5 a.m. to 9 
a.m.) from their or their parents’ homeland.

cultuRal iMpeRialisM

Net-radio may promote a form of 
Western cultural imperialism or 
monoculturalism. Fifty per cent of net-
radio respondents (radio online and 
net-only radio users) are Caucasians 
who tune in to US-based stations. 
English is the dominant language heard 
on net-only radio and radio online. 
Both types of net-radio are potentially 
a threat to local cultures because their 
audio crosses local, nation state and 
regional barriers.

The consumption of radio online has 
the potential to strengthen users’ 
cultural identities and transform 
the spatial forms of localism and 
nationalism by relocating youths’ 
orientation or ‘geopolitics’ to a global 
view.

College students tuned in to radio 
online to hear news, cultural music 
and information from their homelands 
or their parents’ homelands, and to 
net-only radio for alternative music not 
found on traditional radio.

General survey analysis
One-third of net-radio users said the Internet is 
the best source of news, information about events, 
advertising and entertainment. Proportionally 
more US respondents said this than Australian 
respondents. About one-third of net- radio users 
said the Internet was an excellent democratic 
medium and source of resistance against 
mainstream cultures.

Net-radio offers more choice and variety in 
programming than traditional media, and that 
college student net-radio users have a complex 
relationship with all kinds of media because they 
can access a range of converging text, audio and 
visual media, almost simultaneously.

College students are making more active choices 
about their media consumption.


